
In this Master Class you will learn about current opportunities and challenges faced by pharmaceutical
companies in engaging stakeholders, consumers and patients through social media. You will discover
how to use social media to interact with individuals and communities online, and how to assess the
effectiveness of online engagement in achieving the outcomes you want.

MC112

SMi Training Presents...

Why you should attend:
✔ Gain an up-to-the-minute view of the current

opportunities in social media
✔ Apply social media insights to your own goals

and objectives
✔ Discover how to measure the results of social

media to analyse return on investment

Our Master Classes are all CPD accredited
offering you measurable value as part of your

continued professional development.

www.smi-online.co.uk/10pharmamedia.asp
Register online and receive full information on all of SMi’s conferences

Alternatively fax your registration to +44 (0) 870 9090 712 or call +44 (0) 870 9090 711

GROUP DISCOUNTS AVAILABLE

Social Media in Pharmaceuticals
How to engage stakeholders and patients online

MASTERCLASS
Wednesday 14th April 2010, Central London

Hosted by: Daniel Ghinn & Paul Grant, Creation Interactive

In association with:



9.00 Registration and Coffee

9.30 Introduction to social media in pharma

10.15 Social media platforms for pharmaceutical companies

11.15 Morning Coffee

11.30 Social media concepts for pharmaceutical companies

12.30 Lunch

13.30 Special considerations for pharmaceutical companies

14.30 Applying what you have learned

15.15 Afternoon Tea

15.30 Defining your social media engagement strategy

16.30 Your questions answered

17.00 Close of Master Class

Daniel Ghinn, Director of Digital Engagement, Healthcare,
Creation Interactive

As Director of Digital Engagement, Healthcare at
engagement strategy consultancy Creation
Interactive, Daniel has over a decade of experience
helping pharmaceutical and healthcare
companies to achieve better results through
digital engagement.

Prior to launching Creation Interactive in 1998, Daniel’s career
included a role in pharmaceutical intelligence with Medicare Audits
(later to become IMS Health) where he worked with international
pharmaceutical clients to gain marketing insights from prescriber
activity analysis.

Daniel is also editor of Healthcare Engagement Strategy, an
e-journal for communicators and leaders in pharmaceutical and
healthcare organisations read by senior executives in most of the
world’s largest healthcare companies.

Paul Grant, Head of Strategy Implementation,
Creation Interactive

Paul Grant’s role as Head of Strategy
Implementation at engagement consultancy
Creation Interactive follows an international
career at the forefront of digital media
innovation in healthcare and consumer brands.

With previous roles as Senior Lecturer and
Bachelor of Arts module leader at the SAE Institute in Sydney,
the world’s largest college in the fields of audio, digital film and
new media, Paul has developed much of Creation Interactive’s
education and workshop material.

With Creation Interactive, Paul is actively involved in the
definition and implementation of digital engagement strategies
for international healthcare organisations.

Master Class Leaders:

SESSION OVERVIEW

www.smi-online.co.uk/10pharmamedia.asp
Register online and receive full information on all of SMi’s conferences

Alternatively fax your registration to +44 (0) 870 9090 712 or call +44 (0) 870 9090 711

GROUP DISCOUNTS AVAILABLE

This Master Class will include current case studies from pharmaceutical companies worldwide, and you will learn what is working well
and not so well. You will find out how to take small steps with measurable outcomes to develop a low-risk social media strategy that
achieves successful results, and you will learn how to navigate the social media landscape amidst complex regulatory compliance issues.

This Master Class is ideal for people in pharmaceutical companies with responsibility for engaging customers and stakeholders including
consumers, patients, healthcare professionals, and patient organisations.

Existing experience of using social media for pharmaceutical engagement is not necessary; while attendees with some existing experience
in this area will be able to bring their skills right up to date.



If you have any further queries please call the Events Team on tel +44 (0) 870 9090 711 or you can email them at events@smi-online.co.uk

MASTER CLASS ON SOCIAL MEDIA IN PHARMACEUTICALS
Wednesday 14th April 2010, Central London

4 WAYS TO REGISTER

POST your booking form to: Events Team, SMi Group Ltd, Great Guildford
Business Square, 30 Great Guildford Street, London SE1 0HS, UK

ONLINE at www.smi-online.co.uk/10pharmamedia.asp
FAX your booking form to +44 (0) 870 9090 712
PHONE on +44 (0) 870 9090 711

FUTURE MASTER CLASSES
I would be interested in attending a MasterClass on the following topic or area:

MASTER CLASS PRICE
I would like to attend: (Please tick) Price Total

MASTERCLASS FEE

� Masterclass £599.00 + VAT £688.85

Payment: If payment is not made at the time of booking, then an invoice will be issued and must
be paid immediately and prior to the start of the event. If payment has not been received then credit
card details will be requested before entry to the event. CD ROMs will not be despatched until
payment has been received.

Substitutions/Name Changes: If you are unable to attend you may nominate, in writing, another
delegate to take your place at any time prior to the start of the event. Two or more delegates may
not ‘share’ a place at an event. Please make separate bookings for each delegate.

Cancellation: If you wish to cancel your attendance at a Conference and/or Briefing and you are
unable to send a substitute, then we will refund/credit 50% of the due fee less a £50 administration
charge, providing that cancellation is made in writing and received at least 28 days prior to the
start of the event. Regretfully cancellation after this time cannot be accepted. We will however
provide the Conference documentation on CD ROM to any delegate who has paid but is unable to
attend for any reason. Due to the interactive nature of the Briefings we are not normally able to
provide documentation in these circumstances. We cannot accept cancellations of orders placed
for Documentation or CD ROM as these are reproduced specifically to order. If we have to cancel
the event for any reason, then we will make a full refund immediately, but disclaim any further
liability.

Alterations: It may become necessary for us to make alterations to the content, speakers, timing,
venue or date of the event compared to the advertised programme.

Data Protection: The SMi Group gathers personal data in accordance with the UK Data Protection
Act 1998 and we may use this to contact you by telephone, fax, post or email to tell you about other
products and services. Unless you tick here □ we may also share your data with third parties
offering complementary products or services. If you have any queries or want to update any of the
data that we hold then please contact our Database Manager databasemanager@smi-online.co.uk
or visit our website www.smi-online.co.uk/updates quoting the URN as detailed above your
address on the attached letter.

Unique Reference Number

Our Reference LVMC112

Terms and Conditions of Booking

DELEGATE DETAILS
Please complete fully and clearly in capital letters. Please photocopy for additional delegates.

Title: Forename:

Surname:

Job Title:

Department/Division:

Company/Organisation:

Email:

Address:

Town/City:

Post/Zip Code: Country:

Direct Tel: Direct Fax:

Mobile:

Switchboard:

Signature: Date:
I agree to be bound by SMi's Terms and Conditions of Booking.

ACCOUNTS DEPT

Title: Forename:

Surname:

Email:

Address (if different from above):

Town/City:

Post/Zip Code: Country:

Direct Tel: Direct Fax:

VENUE Central London

□ Please contact me to book my hotel
Alternatively call us on +44 (0) 870 9090 711,
email: hotels@smi-online.co.uk or fax +44 (0) 870 9090 712

VAT
VAT at 15% is charged on the attendance fees for all delegates. VAT is also charged on CD
ROMs and Literature Distribution for all UK customers and for those EU customers not
supplying a registration number for their own country here: _______________________

Payment must be made to SMi Group Ltd, and received before the event, by one of the

following methods quoting reference MC112 and the delegate’s name. Bookings within 7

days of event requires a credit card as guarantee. Please indicate method of payment:

□ UK BACS Sort Code 300009, Account 00936418

□ Wire Transfer Lloyds TSB Bank plc, 39 Threadneedle Street, London, EC2R 8AU

Swift (BIC): LOYDGB21013, Account 00936418

IBAN GB48 LOYD 3000 0900 9364 18

□ Cheque We can only accept Sterling cheques drawn on a UK bank.

□ Credit Card □ Visa □ MasterCard □ American Express

All credit card payments will be subject to standard credit card charges.

Card No: □□□□ □□□□ □□□□ □□□□

Valid From □□/□□ Expiry Date □□/□□

CVV Number □□□□ 3 digit security on reverse of card, 4 digits for AMEX card

Cardholder’s Name:

Signature: Date:

I agree to be bound by SMi's Terms and Conditions of Booking.

Card Billing Address (If different from above):

PAYMENT


