
Learn from the world’s best healthcare engagement strategies

12th February 2010, New York Hilton Times Square

Learn from the world s best healthcare engagement strategies

Who should attend?
Business leaders and communicators in 

Be amongst the first to hear the winners of the
Healthcare Engagement Strategy Awards 2010 Business leaders and communicators in 

healthcare organizations including healthcare 
providers; hospitals & clinics; medical 
equipment manufacturers; patient 
associations; consumer healthcare, 
pharmaceutical & biotech companies.

• Examine insights uncovered by the international 
judging panel of healthcare engagement experts

• Discover award winning engagement strategies

• Learn about engaging with stakeholders including 
patients, carers, regulators, advocates, and other 

Healthcare Engagement Strategy Awards 2010

patients, carers, regulators, advocates, and other 
healthcare providers

• Explore the differences between local and global 
engagement strategies

• Define your next steps to improve your own 
engagement in healthcare

Content will include
Internal & external social media strategies; 
Twitter; corporate blogging; physician 
networks; hospitals using social media; 
pharmaceutical companies engaging on 

bli  h lth i  d public health issues; and more.

“Creation Interactive played a vital role in enabling Pfizer to engage the community online, amidst 
sensitive regulatory issues.” Andrew Widger, Associate Director, Communications, Pfizer

Find out more at http://engagementstrategy.com/newyork

About the speaker
Paul Grant is Head of Strategy Implementation with London  UK based consultancy Paul Grant is Head of Strategy Implementation with London, UK-based consultancy 
Creation Interactive. For more than 15 years he has been teaching and speaking 
about the cutting edge of multimedia and digital engagement, in Australia, Asia 
and Europe. He now oversees an international team of consultants to help 
pharmaceutical and healthcare companies define and direct successful digital 
media initiatives, with measurable results.

Healthcare Engagement Strategy 2010 is brought to you by



Register now!

Register before 15th January 2010 and receive $200 discount

Pharmaceutical & biotech companies, hospitals, healthcare professionals, universities1

Single registrant:

Group (2 or more registrants):

Until 15 Jan 2010
EARLY BIRD STANDARD PRICE

$495

$395$195

$295

each each

Solution providers & consultants

Single registrant:

Group (2 or more registrants):

Until 15 Jan 2010
EARLY BIRD STANDARD PRICE

$595

$495$295

$395

eacheach

2 Registrant details (please use an additional copy of this form for group registrations, or attach registrant list)

Mr / Mrs / Ms / Dr:                 First name:
Company:
Telephone:

Address:

Last name:
Role/Title:
Email:

Address:

Zip: Country:

I enclose a cheque/draft for:

Please invoice my company:

$                               (payable to Creation Interactive Ltd)

$                               Purchase order No: 

Please charge my credit card: $                                     Amex                 Mastercard Visa

3 Fax this form back to +1 415 520 1419
Or email hes@creationinteractive.com
Or register online at http://engagementstrategy com/newyork

Credit card number:
Name on card: Signature:

Expiry:                     Security number:

Or register online at http://engagementstrategy.com/newyork

TERMS: Full payment must be received before the event. You may transfer your place to a colleague if you wish. If you cancel within 4 weeks of the event, we will charge
50% of your registration fee. We continually seek to improve our events so the programme details may change without notice. This event is promoted and operated by
Creation Interactive Limited, a company registered in England number 3543711. Registered office at Southcotte, Willington Street, Maidstone, ME15 8ES United Kingdom.


